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Match Eligible
When donors discover that their employer offers a
matching gift program, they’re often eager to take action.

The Match Eligible email stream guides donors through
claiming matching gifts by providing clear, personalized
instructions for their employer's submission process.

How to Activate

Matching Gifts

Organizations using automated outreach see
up to triple the matching gift revenue over time.
Source: Double the Donation Study

2-3x more revenue

https://www.youtube.com/watch?v=flmJ5X2rCVE&t=285s
https://www.youtube.com/watch?v=flmJ5X2rCVE&t=285s
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Identification in Progress
Matching Gifts

The Identification in Progress stream engages donors
who haven’t identified their employer.

These emails follow up and guide them to your
matching gift page to check if their company offers a
matching gift program.

Increase in donor-initiated matches after
activating follow-up emails.
Source: Double the Donation Study

40%+ More Matches

How to Activate

https://youtu.be/flmJ5X2rCVE?si=kNkySsbLAozWSpcA&t=485
https://youtu.be/flmJ5X2rCVE?si=kNkySsbLAozWSpcA&t=485
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End of Year
Matching Gifts

The End-of-Year email stream allows you to remind donors
in December to submit their matching gift requests before
the end of the year.

How to Activate

We like to use the DTD EOY emails because even though we
have employer matching connected on our donation forms,
many people overlook it.
These emails serve as a reminder to donors to check with
their employer to see if their donation can go further.

Morgan Cinnamon, Annual Fund Coordinator, Freesore Foodbank

“

https://youtu.be/eGuGhd0NjhE?si=789SrBr8yvihPzwU


American Diabetes Association

Matching | End of Year

WHAT THIS ORG
DID WELL

Pinpoints the exact cause
receiving support,

giving donors a clear
incentive to start the

matching gift process.
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Central Park Conservancy

Matching | End of Year

WHAT THIS ORG
DID WELL

Includes specific contact
details at sign-off, building
trust and lowering friction
for follow-up questions.
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Feeding South Florida

Matching | End of Year

WHAT THIS ORG
DID WELL

Proves effectiveness
with key stats while

highlighting time limits
to capture every
matching dollar.
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Florida State University

Matching | End of Year
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WHAT THIS ORG
DID WELL

Reminds the donor of their
recent contribution,

grounding the match
request in a real, verified

transaction.



Matching | End of Year
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New York Common Pantry
Matching | End of Year

WHAT THIS ORG
DID WELL

Pairs the call to action
with visual evidence of
ongoing work, driving

higher conversion through
visual proof.
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Oklahoma State University Foundation

Matching | End of Year

WHAT THIS ORG
DID WELL

Uses a striking header
graphic to instantly hook

donor attention and
prompt deeper reading

of the email.
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Matching | End of Year

Click here

Wayne State University

WHAT THIS ORG
DID WELL

Frames the supporter as
an essential community

member, leveraging
shared identity to drive

higher match completion.

Dear John,

As the calendar year winds down, many companies are closing their
matching gift cycles. Good news - it looks like your generous gift to Wayne
State University of $50 on Dec 03, 2025 may be eligible to be matched by
Home Depot!

Submitting a match request only takes a few minutes, and it can multiply
the impact of what we can do together for Wayne State students.

To get started, simply follow the instructions here:

Step 1: Start the matching gift submission process! 

If you have already submitted your request — thank you! Please let us know
so we can update our records:

Click hereStep 2: I've submitted my matching gift request! 

If your employer doesn't match gifts, or you're not able to submit a request
this year, we'd still love to hear from you:

I'm not eligible for a matching gift.

Thank you again for being part of our Warrior community and for helping to
make a difference. Your continued support truly matters.

Warmly,
Vivian Brown
Annual Campaigns Officer
Office of Donor Experience
donor_experience@wayne.edu
313-577-0486
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Volunteering
The volunteering automated email streams help engage
volunteers by sending them timely information about
volunteer grants and Volunteer Time Off (VTO),
which may be offered by their employers.

41

We're excited to use the automated emails because
they were incredibly easy to set up and required very
little time or effort, making it a simple way to increase
our outreach through Double the Donation.

Volunteer Manager, Valley Outreach,

“

How to Activate

https://youtu.be/rLi7Fzcutaw?si=mKwdOIws07IUFo8y
https://youtu.be/rLi7Fzcutaw?si=mKwdOIws07IUFo8y


Matching | End of Year
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Valley Outreach

WHAT THIS ORG
DID WELL

Explains Volunteer Grants
and Volunteer PTO options
clearly, showing supporters

exactly how to turn their
time into additional

organizational funding.



https://doublethedonation.com/maximize-success-with-double-the-donation/
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